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Marcia Mogelonsky, Ph. D.

Global Food and Beverage Analyst

Mintel International

Marcia Mogelonsky has more than 15 years’ experience in consumer demographics, behavior, and culture. Currently, she serves as Global Food and Beverage Analyst with Mintel International. 

Before joining Mintel, Dr. Mogelonsky was an associate editor at American Demographics magazine and served as a consultant to a number of food industry clients including McDonald’s, Mars, Hershey, J. M. Wrigley, Frito-Lay, and Pizza Hut. She has participated in new product development for a range of companies including Singapore Airlines, Whirlpool, Frigidaire, Schott Glass, Kodak, Johnson & Johnson, IKEA, and IBM and has presented research at numerous industry conferences and seminars.  
Dr. Mogelonsky has served on the Advisory Board of Gate Gourmet (Zurich, Switzerland) and the Centers for Disease Control Panel on Culture and Obesity (Washington, DC) and is an adjunct faculty member at St. Joseph’s University (Philadelphia, PA). She is the author of three books on consumer behavior and food, as well as more than 75 reports and over 100 articles on consumer demographics and behavior. 

Gary Halfyard

General Manager – Refined Sugar

C. Czarnikow Sugar, Inc.

Based in New York, Gary has 30 years of experience in senior commercial roles in the North American sugar and food manufacturing industry.  Czarnikow, founded in 1861, is a respected force in the global sugar and ethanol industry. From a head office in London and a network of 10 regional offices Czarnikow provides a full range of services including brokerage, advisory, risk management and logistics throughout the supply chain. Czarnikow’s customers include growers, millers, refiners, beet producers, traders, merchants and industrial users.

Presentation Overview:  Sugar, the preferred sweetener - Market Outlook for 2011 and Beyond. Both the US and World markets have experienced almost un-precedented volatility in the last twelve months. Users have had to cope with thirty year high prices and consumption continues to grow. What are the fundamental factors that will impact the sugar market and influence pricing in 2011 and into the future?

Steven Kowalski, Ph.D.  Principal, Leadership Development, Genentech, Inc.                                                                                President, Creative License™ Consulting Services
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Steven Kowalski brings a rare combination of creativity, agility, and inspiration to his work with Genentech’s leaders – delivering solutions that impact performance and business results. Steven’s core areas of expertise include: Innovation and Creative Agility in Business, The Evolving Workforce, Strategy in Uncertainty and Evolving Business Culture.  

In addition, Steven is the founder and president of Creative License. Since 1995, he has been speaking and delivering training for clients in the U.S. and Europe on the subject of Leadership and Creativity in Business. He is a certified facilitator of Michael Ray’s Creativity in Business program. Clients of this program have included Genentech, Xerox, Monsanto, British Sky Broadcasting, Unisys, Searle Pharmaceuticals, and Andersen UK, among others.

With over 25 years of expertise in the field of creativity and innovation, and a Ph.D. in adult learning and organizational creativity, Steven is often called to guest lecture at University courses, including Pepperdine University Graduate School of Business, Haas School of Business at UC Berkeley, UCLA, and others. Steven is the author of over 100 workplace learning programs and has received international acclaim for his custom-designed training and learning materials. 

Special enterprise projects for Genentech that Steven has led include innovation programs for Scientific Leadership, Operational Efficiency, and Strategic Agility, as well as leadership of key HR initiatives: Work and Career Flexibility, Manager Effectiveness, and an employee CareerLab. Past special projects have included leading the development of a new enterprise-wide competency model, streamlining exit data collection processes, and launching a Genentech Alumni Association.

Steven provides executive development solutions that impact performance and business aims. Responsibilities include: 

· consulting to executives to define organizational leadership strategy

· developing and delivering VP sponsored leadership programs

· aligning teams around critical and challenging goals

· developing/executing culture change strategies. 

